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 Sir,
Recommend you reject NAB's petition, number 04-160, that limits what I can hear on a
PAY service that I pay for (vs a slew of car advertisers or whatever).  This service
only competes with local markets when local markets saturate their programming with 
advertising...at that point those of us that hear 20 minutes of music per hour with 
the remainder being advertising look to other venues.  That is our right, and this 
competition can only improve the health of the overall industry, not hurt it.

Don't let lobbyists dictate what I can and can't hear.  Thank you.

Jeffrey Simpson
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